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Article Info Abstract

) . In this study, it was aimed to determine the factors affecting parents' share on social
DOI: 10.14812/cufej. 809663 media about their children. This is a qualitative study which was conducted with the

Research Article participation of 88 parents. Data were collected through an online questionnaire
consisting of open-ended questions. It was revealed that most of parents participating
in the study posted about their children on social media. It was determined that
parents mostly pay attention to the children’s appearance and privacy while sharing
posts regarding their children on social media. It has been observed that among the
factors affecting sharing, the factor of staying in contact with the social environment of
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the parents stands out. Besides, some parents' desire to make special days permanent

Keywords: and the fact that their shares make them feel happy were other factors which draw
Social Media, attention. It was concluded that the parents did not have sufficient knowledge about
Parent, the legal processes that may arise from their social media posts.
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Ebeveynlerin Sosyal Medyada Cocuklarina iliskin Paylasimlarini
Etkileyen Faktorler

Makale Bilgisi Oz
DOI: 10.14812/cufej.809663 Bu (;‘fallsnﬁada ebfaveynleri.n sosyal medyada g¢ocuklarina iliskin payla§|m.lar|n| etkileyen
faktorlerin  belirlenmesi  amaglanmistir.  Calisma, 88 ebeveynin katilimiyla
Arastirma Makalesi gergeklestirilen nitel bir galismadir. Veriler agik uglu sorulardan olusan gevrimigi bir
Makale Gegmisi: anket ile toplanmistir. Calismaya katilan ebeveynlerin ¢ogunun sosyal medyada
Gelis 13.10.20 ¢ocuklarina iligkin paylasim yaptiklari ortaya ¢ikmistir. Ebeveynlerin sosyal medyada
Dizeltme 25.12.20 ¢ocuklarina iliskin paylasim yaparken en fazla ¢ocuklarinin goriinisiine ve
Kabul 05.04.21 mahremiyetine dikkat ettikleri tespit edilmistir. Paylasimi etkileyen faktorler arasinda

ebeveynlerin sosyal gevreleri ile iletisimde kalma faktorinin 6ne ¢iktigr gorilmustar.

Ayrica bazi ebeveynlerin 6zel giinleri kalici hale getirmek istemeleri ve yaptiklari

Anahtar Kelimeler: paylagimlarin  kendilerini mutlu hissettirmesi dikkat ¢eken diger faktorlerdir.

Sosyal Medya, . . [ . L

Ebevevn Ebeveynlerin sosyal medyada g¢ocuguna iliskin paylagimlarindan dogabilecek yasal
Y, suregler hakkinda yeterli diizeyde bilgiye sahip olmadiklari sonucuna varilmistir.
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Introduction

Social media and Internet use become increasingly common in parallel with the increase in the
opportunity of Internet access. According to the report of We Are Social (WAS) in 2020, 59% of the
world's population are internet users, and 49% are active social media users (WAS, 2020). Internet use
increased 7%, and active social media use increased 9% as compared with the previous year. According
to the report of Turkey Statistical Institute (TUIK) in 2019, 74% of Turkey's population use the Internet
and %64 are active social media users. It was determined that there was 4% increase in internet use and
4.2% increase in active social media use compared to the previous year (WAS, 2020). In fact, social
media where people are users thanks to online environments has become a part of their daily lives.
Social media has function that allows individuals to meet new people and interact with other users
regardless of time and place (Boyd & Ellison, 2007; Kircelli, 2011). Digital media platforms such as social
media enable connections and sharing with unprecedented ease (Blum-Ross & Livingstone, 2017). The
features of easy sharing, accessibility and interactions are effective for youth, adults and parents who
have responsibility for children beyond being an adult. In this context, those who need to be more
careful among social media users are parents.

It is seen that parents frequently shared their children when looking at their posts on social media.
Parents begin to create their children's digital identities with mother's pregnancy photographs or the
ultrasound images of children before they are born (Brosch, 2016). Indeed, Altun (2019) indicates that
one out of every three parents share their children’s photographs before the age of two on digital
platforms. According to the study conducted in England, it was observed that parents shared over 1000
photos of their children on social media until the age of five (Blum-Ross, 2015). In the study conducted
in Poland in 2016, it was concluded that the majority of Facebook users were parents (Brosch, 2016). In
the study conducted with parents whose children aged 0 to 4 years in the USA, it was revealed that most
of them shared the photos of their children on social media (Davis et al., 2015). Similarly, Brosch (2016)
conducted a study with 168 parents whose children are between the ages of 0-8 and he indicated that
40% of the parents shared more than 100 photographs of their children on social media. In the study of
Erisir and Erisir (2018), it was determined that there were children in one of the two posts shared by
parents. The digital footprint and online identity of children are formed by each post and their digital
shadows take shape (Atalay, 2019; Ouvrein & Verswijvel, 2019). While sharing on digital platforms,
adults can set their own boundaries; however, children do not have such a control mechanism over their
parents who create their own footprints (Steinberg, 2017).

It is expected that parents’ posts shared in good intention will be the source of many problems in the
future by ignoring that children are individuals. Comments injuring the dignity with unauthorized sharing
and changes in sharing can affect children negatively in terms of psychology (Serin, 2019). When
reaching the age of having legal capacity, the child in social media can seek his rights retrospectively by
applying to legal remedies, and the child can demand material and moral compensation against those
who share (Atalay, 2019; Serin, 2019). Besides, children can benefit from the advantage of the “Right to
Be Forgotten” which allows them to change their digital footprints effectively (Steinberg, 2017), and
they operate legal processes within the framework of data protection law (Oswald, James, &
Nottingham, 2016).

Parents use social media to communicate, share information and seek support for parenting
(Steinberg, 2017; Chrostowska, 2018). Parents share about their children while showing their parental
self-efficacy with online identities (Ouvrein & Verswijvel, 2019). The fact that the combination of
parenting and routine sharing in social media has become a visible theme in popular culture led a new
concept of "sharenting" to find its place in the literature (Lazard, Capdevila, Dann, Locke, & Roper,
2019). It is a combination of the terms “parenting” and “sharing”. The first definitions are made in
Collins Dictionary and Urban Dictionary. Sharenting refers to the way of continuously parents' content-
sharing related to their children online. The concept of “sharenting” emerged in 2012 has become a new
habit for parents over time, and it has turned into a parental model (Tugtekin & Odabasi, 2017; Dursun,
2019). Sharenting is seen as a digital opportunity that offers various opportunities such as self-
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realization of parents, fulfilling the need for social approval, and preventing social isolation during early
parenthood (Brosch, 2016). Shared posts contribute to validate parental experiences and to parents'
access to support and advisory groups (Blum-Ross & Livingstone, 2017). Besides, knowing the strategies
used by other parents can provide practical tips to solve similar behavioural problems (Girol, 2018).
Mothers use particularly social media as a coping mechanism to expand their identity as a mother and
motivate themselves to be perceived as a "good mother" (Fox & Hoy, 2019).

“Sharenting” is described as the way of parents’ share on social media about their children. In
literature, it is seen that studies related to the “sharenting” are generally examined within a legal
framework (inan Kaya & Kaya, 2017; Kiiciikali & Sergemeli, 2019; Dursun, 2019; Steinberg, 2017).
However, studies revealing the reasons why parents take part in sharenting behaviour are insufficient
(Brosch, 2018). With this study, it was tried to determine the factors affecting the social media posts of
parents who have an impact on children in many prospective areas from social classification to business
life. In this context, it is thought that the study will contribute to the field by filling the deficiency of
literature and will raise awareness of parents.

This study aims to determine factors affecting parents' share on social media about their children.
Accordingly, the following questions were answered:

1. How do parents' demographic characteristics affect their shares about children on social
media?

2.  What do parents aim at sharing their children on social media?

3. To what do parents pay attention when sharing their children on social media?

4. What are the parents' views on the legal liability of sharing their children on social media?
Method

In this study, qualitative survey study, which is one of the qualitative research methods, was chosen
to reveal the factors affecting parents' share on social media about their children. Qualitative survey
studies aim to delineate tendency, attitude or opinions (Jansen, 2010).

Participants

In the study, the snowball sampling method, which is effective in identifying individuals or situations
that can be a rich source of information about the problem (Yildirrm & Simsek, 2018), was used in order
to contact participants. In accordance with the purpose of the study, parents who were in the
immediate environment and shared about their children on social media were firstly contacted. Other
parents to be interviewed were reached in line with the recommendations of the parents interviewed.
Accordingly, 88 parents ranging in age from 22 to 45 were included in the study. While the parents’
average age is 32.6, their children's average age is 6.9. The parents’ average age shows that the study
was conducted with young parents. 42 of the parents included in the study group are housewives, 27
are teachers, and 19 are from other professional groups.

Data Collection Tool

Within the scope of the study, data were collected from parents through a questionnaire. In the
process of preparing the questionnaire, literature was reviewed, and studies (Brosch, 2016; Kiigukali &
Sergcemeli, 2019; Levy, 2017) were examined. Open-ended questions were created for the study by using
the measurement tools and research questions used in the examined studies. For the draft
guestionnaire, a pilot study was conducted with 7 parents after receiving opinions from a linguist and
two field experts. According to the feedback received from the pilot application, a questionnaire form
was prepared and finalized. In the first part of questionnaire form consisting of 12 questions in total, the
parents’ demographic information was requested. In the second part of it, questions related to
determining the parents’ sharing habits regarding their children were included.
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Data Collection and Analysis

The web-based questionnaire was delivered to 97 parents who are in different provinces through the
Internet between 19 August and 1 September 2020. Questionnaires filled out by 9 parents were not
evaluated because they were incomplete or incorrect. Accordingly, data collected from 88 parents
through questionnaire forms were analyzed using a content analysis method. The expressions of
participants were coded by examining the answers given in the questionnaire for each participant. Co-
decision were made for the differentiating codes by considering the inter-coder consistency. Among the
obtained codes, those who expressed the similar situation or opinion were identified under the same
category. The categories expressing the similar situation or opinion were identified under the same
theme. The theoretical framework and expert opinions were used while deciding on the names of
categories and themes.

Ethics Committee Approval

This study was approved at the meeting of the Social and Human Sciences Ethics Committee dated
18.08.2020 and numbered 2020/100 at Recep Tayyip Erdogan University.

Findings

The findings of this study are presented under the following headings: the sharenting behaviour, the
reasons behind sharenting, the factors considered while sharenting, and parents’ information on legal
liability related to sharenting.

The Sharenting Behaviour

Parents’ behaviour of sharing regarding their children on social media was presented in Figure 1.

B Sharing = Non-sharing

Figure 1. The Sharenting Behaviour

As illustrated in Figure 1, it was revealed that most of the participants share their children on social
media. Social media platforms that parents use while sharenting were presented in Figure 2.
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® Instagram ® Facebook Youtube

Figure 2. Social Media Platforms in Sharenting

As illustrated in Figure 2, it was revealed that parents mostly preferred Instagram to share their
children.

The Reasons Behind Sharenting

Factors affecting parents’ share on social media about their children were presented in Table 1.

Table 1.
The Reasons Behind Sharenting
N
Communication 19
Growth and development process 11
Memory 10
Feeling happy 5
Archive creation 3
Other parents who share 1

As demonstrated in Table 1, it was revealed that parents generally shared their children on social
media to keep in touch with their social environment. Accordingly, participant 77 explained that "I share
because our relatives and friends, who love us and cannot constantly meet, see our posts on social
media and like them so we keep in touch with them.” Participant 63, who pointed out sharing new
developments in children's lives makes special days permanent, stated that she shared “special days
such as the first words that just started to be said, birthdays, special moments." Also, some of the
participants stated that they share because they feel happy. Accordingly, participant 52 expressed that
"I like to receive good feedback."

The Factors Considered While Sharenting

The factors that parents consider while posting about their children are presented in Table 2.

Table 2.

The Factors Considered While Sharenting
N
Pose 76
Appearance 55
Stance 13
Focus 4
Meaning 4
Protect 41
Privacy 31
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Togetherness 7
Hidden face 3
Reflecting Emotional Status 18
Being happy 7
Smiling 6
Enjoying 5
Technical Specifications 13
Secrecy 11
Clarity 2
Legal Aspect 11
Offense 11
Physical Condition 2
Environment/Place 2

As demonstrated in Table 2, parents paid attention to the poses of their children on social media
that include the children’s stance and clarity in photographs, the meaningfulness of photographs, and
their appearances like natural, pretty, and witty. Concerning this issue, the opinion of participant 14 was
that “I try to choose the photograph in which my children wear a witty expression.” Besides, paying
attention to the stance of the child, participant 55 expressed by directing the importance of “child’s
physical appearance”. It was revealed that most of the participants act in a particular manner to protect
their children in digital media by paying attention to privacy. The statement by participants 83 on
privacy was that “l am careful not to show my child’s face on social media while sharing.” Also,
participant 12 expressed that “I do not prefer to publish a single photo.” It was also found that most of
the participants paid attention to reflect their children’s affective state in their sharing.” The preference
of the participant 14 on this issue was "a photograph in which her child laughs most sincerely.” It was
found that there are some among the participants who pay attention to technical specifications such as
image quality or account’s privacy and security settings. Accordingly, participant 15 stated that “only
people on my list can see my account because my account is private.” It was determined that the least
attention paid by the participants was on the “environment or place.” The opinion of participant 16 on
this issue was that “I pay attention that the photograph is taken outside.”

Parents’ Knowledge on Legal Liability Related to Sharenting

Whether parents have knowledge about legal liability results from sharing of their children on social
media was presented in Table 3.

Table 3.
Sharenting Based on The Legal Liability
Knowledgeable Sharing N
- + 59
+ + 10
- - 9
+ - 4
Total: 82

+: Knowledgeable/Sharing
-: Non-knowledgeable/ Non-sharing

As demonstrated in Table 3, it was found that most of the participants have no knowledge of legal
liability and they share posts. Accordingly, the opinion of participant 65 was that “I cannot say that | am
very informed in this sense.” It was observed that there were parents among participants who had
knowledge of legal liability and shared accordingly. Participant 79 stated that "I know that my child may
have the right to litigation in the future due to my sharing of which he will get annoyed. | know it is an
interference with my child's personal rights.” It was determined that there were parents among the
participants who had knowledge of legal liability and did not share anything. On this issue, the
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participant 7 stated that "I know it is forbidden. He may even complain about me.” Some of the
participants stated that they did not have knowledge of legal liability and did not share anything.
However, it was revealed that there were parents among 88 parents who participated in the study that
asked or received their child's consent before sharing. Participant 13 paid attention to the child's
consent by saying that “I do not want to share without my child’s consent.” Besides, the opinion of
participant 62 who indicated that he has the authority on sharing because his child is under age and this
does not require any legal process. He expressed his opinion with the words “I know that my child does
not bear the responsibility because of being an infant. | think nobody should interfere in a mother's
behaviour.” It was determined that there are parents indicating that they feel secure while sharing their
children on social media because they add their relatives and close friends in their accounts. The opinion
of participant 68 was that “l don't think there will be a problem as long as my posts are only open to my
friends.”

Discussion, Conclusion and Suggestions

In this study, the factors affecting parents’ share on social media about their children were
examined. Considering the participants’ average age, it was seen that young parents preferred to share
their children on social media. Also, in the study conducted by Moser, Chen, and Schoenebeck (2017), it
is seen that young parents share their children on social media more than older parents. In this context,
it can be said that young parents were more inclined to share their children on social media.

The average age of children of parents participating in the study was 6.9. This showed that most of
the children were not old enough to make decisions on their legal capacity. Parents started to create
their children’s digital identity by making their children part of their posts. Considering that children do
not have any control mechanism over the digital footprints created by their parents, the fact that
parents make children's experience in past permanent and accessible through their sharing may lead to
the absence of children’s own narratives in the future (Steinberg, 2017). Thus, parents need to take this
situation into consideration while sharing their children on social media.

Most of the participants were housewives. The results of study showed that housewives, that is,
mothers are inclined to share their children on social media. Indeed, it is seen that they prefer to share
their children more to discuss parental issues on social media (Davis et al., 2015). In this context, studies
which involve comparisons with mothers by determining fathers’ behaviour of sharing on social media,
besides mothers, can be conducted. The purposes for sharing and which parent role is prone to sharing
can be examined.

Considering that the majority of parents participating in the study shared their children on social
media, it was concluded that parents were willing to share about their children. This result supports the
findings of many studies in the literature. Marasli, Sihendan, Yilmaztirk, and Cok (2016) state that
children are generally shared by their parents on social media. It was determined that keeping in touch
with the social environment is effective among the purposes of parents’ sharing. McDaniel, Coyne and
Holmes (2012) and Blum-Ross and Livingstone (2017) state that parents prefer to share because this
provides the opportunity to interact with the environment. Parents think that their sharing will not lead
to any prospective damages since their social circle involves their relatives and friends in their account.
However, studies show that abductions and violent crimes against children are mostly committed by
their acquaintances (Steinberg, 2017). Besides, the behaviour of parents who stated that they share
their children on social media as other parents do can be evaluated as a parental presentation. Fox and
Hoy (2019) state that the desire to be seen as a good mother affects parents' share on social media
about their children. Thus, it can be considered that parents prefer to share because they are a sign of a
good-parent or try to be.

The violation of children's rights provides sanctions for parents in the future (Dursun, 2019). One of
the two participants stated that they took precautions to protect the privacy of their child in case of
sharing. This result showed that the parents were careful to protect their children's privacy. Similarly, in
the study conducted by Kictkali and Sercemeli (2019) with parents who have children between the ages
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of 0 and 13, it was revealed that parents pay attention to the privacy of their children in their posts.
However, in the study conducted by Fox and Hoy (2019) with adolescents, adolescents stated that their
parents ignored their privacy in posts. In this context, it can be argued whether parents’ attention to
privacy in line with the analysis of user accounts has the same equivalent in practice or not. Additionally,
the few numbers of parents who receive their children’s consent while sharenting indicates that parents
violate their children's personal rights.

It was concluded that most of the parents were not aware of the legal processes that may arise from
sharing their children on social media. It was revealed that approximately three out of every four
parents share their children on social media without any information on it. In addition, it was
determined that there are parents who share, although they have knowledge of the legal process. This
situation points out the inconsistency between information and using it (Wisniewska-Nogaj, 2019). Only
four parents stated that they are informed and do not share. It is considered that parents’ state of
knowledge about the legal processes affects the habits of sharing their children on social media. Thus,
the reasons for the habits of parents who share can be examined in depth with a qualitative study,
although they have knowledge of the legal process arising from sharing. Indeed, institutions such as
Information and Communication Technologies Authority (ICTA) and Turkish Radio and Television
Supreme Council (RTUK) can collectively provide information via public service announcements, posters,
and brochures. However, parents may feel more free at the point of sharing because they do not have
information about legal processes. In addition, it was observed that perception was developed by
parents on having the sharing authority because their children are under age and on that there is no
requirement for a legal process. Especially, parents who have babies and small children feel that they
inarguably have the right to share their children (Blum-Ross & Livingstone, 2017). In order to eliminate
this misperception, joint and comprehensive projects can be carried out with all stakeholders and legal
processes, and sanctions can be applied as a state policy. When parents realize that they represent their
children in the digital world through their posts, they will also realize that they need to be more careful
in their posts (Ouvrein & Verswijvel, 2019). In this context, awareness training can be given to parents
about the harmful effects of sharing.

All rules included in the “Directive for Scientific Research and Publication Ethics in Higher Education
Institutions” have been adhered to, and none of the “Actions Contrary to Scientific Research and
Publication Ethics” included in the second section of the Directive have been implemented.
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Tiirkge Siirimui

Giris

internet erisim imkanlarinin artmasina paralel olarak her gecen giin internet ve sosyal medya
kullanimi artmaktadir. We Are Social (WAS) (2020) raporuna gore dinya nifusunun %59’u internet,
%49’u aktif sosyal medya kullanicisidir. Bir 6nceki yila gore internet kullanimi %7, aktif sosyal medya
kullanimi %9 artmistir. Tirkiye istatistik Kurumu (TUIK) (2019) verilerine gore Tirkiye niifusunun
%74’Unln internet kullandigl ve %64’Gnin aktif sosyal medya kullanicisi oldugu; bir 6nceki yilla
kiyaslandiginda internet kullaniminda %4, aktif sosyal medya kullaniminda %4,2 artis oldugu tespit
edilmistir (WAS, 2020). Oyle ki insanlarin gevrimigi ortamlar sayesinde kullanicisi oldugu sosyal medya,
onlarin glinlik yasamlarinin bir pargasi haline gelmistir. Sosyal medya, zamandan ve mekandan bagimsiz
olarak bireylerin yeni insanlarla tanismasina ve diger kullanicilarla etkilesime girmesine imkan taniyan bir
isleyise sahiptir (Boyd ve Ellison, 2007; Kircelli, 2011). Sosyal medya gibi dijital medya platformlari
benzeri goriilmemis o6l¢lide bir kolaylikla baglantilara ve paylasima olanak tanimaktadir (Blum-Ross ve
Livingstone, 2017). Kolay paylasim, erisilebilirlik ve etkilesim 6zellikleri; genglerin, yetiskinlerin ve bir
yetiskin olmanin 6tesinde gocuk Uzerinde tasarrufu olan ebeveynlerin sosyal medya paylagimlarinin
sekillenmesinde etkili olmaktadir. Bu baglamda sosyal medya kullanicilari arasinda daha ¢ok dikkatli
olmalari gerekenler ebeveynlerdir.

Ebeveynlerin sosyal medyadaki paylasimlarina bakildiginda siklikla c¢ocuklarina yer verdikleri
gorulmektedir. Ebeveynler cocuklari dogmadan oOnce ultrason goérintileri ya da annenin hamilelik
fotografi ile gocuklarinin dijital kimliklerini olusturmaya baslamaktadir (Brosch, 2016). Nitekim Altun
(2019) calismasinda her ¢ ebeveynden birinin ¢ocuklarinin 2 yasindan onceki fotograflarini dijital
platformlarda paylastiklarini belirtmektedir. Ingiltere'de yapilan bir calismaya goére, ebeveynler
cocuklarinin bes yasina kadar 1000’in Ustiinde fotografini sosyal medyada paylastiklari gérilmektedir
(Blum-Ross, 2015). 2016 yilinda Polonya’da yapilan bir galismada Facebook kullanicilarinin blyik kismini
ebeveynlerin olusturdugu sonucuna ulasilmistir (Brosch, 2016). ABD’de ¢ocuklari 0-4 yas arasinda
degisen ebeveynlerle yapilan calismada, ebeveynlerin bilylk kisminin cocuklarina iliskin fotograflari
sosyal medyada paylastiklari ortaya ¢ikmistir (Davis vd., 2015). Benzer sekilde, Brosch (2016) cocuklari O-
8 yas arasinda olan 168 ebeveynle yaptigi ¢calismada, ebeveynlerin %40’inin sosyal medyada ¢ocuklariyla
ilgili 100’Un Uzerinde fotograf paylastigini belirtmistir. Erisir ve Erisir (2018)'in yaptigi calismada ise
ebeveynlerin yaptiklari her iki paylasimdan birinde ¢ocuklarinin oldugu tespit edilmistir. Yapilan her
paylasimla ¢ocugun dijital ayak izi ve gevrimigi kimligi olusmakta ve dijital golgeleri sekillenmektedir.
(Atalay, 2019; Ouvrein ve Verswijvel, 2019). Yetiskinler dijital platformlarda paylasim yaparken kendi
sinirlarini belirleyebiliyorken, c¢ocuklar kendi ayak izlerini olusturan ebeveynleri lizerinde bdyle bir
kontrol mekanizmasina sahip degillerdir (Steinberg, 2017).

Cocuklarin birey olduklari goz ardi edilerek ebeveynlerinin salt iyi niyetle yaptiklari paylasimlarin
gelecekte bircok sorunun kaynagl olacagl tahmin edilmektedir. izinsiz yapilan paylasimla birlikte
paylasima iliskin onur zedeleyici yorumlar ve paylasim Uzerinde yapilabilen degisiklikler cocuklari
psikolojik yonden olumsuz etkileyebilmektedir (Serin, 2019). Sosyal medyada yer alan c¢ocuk; hak
ehliyetini kullanma yasina eristiginde hukuki yollara basvurarak geriye doniik haklarini arayabilir,
paylasimi yapanlardan maddi ve manevi tazminat talebinde bulunabilir (Atalay, 2019; Serin, 2019).
Ayrica cocuklar dijital ayak izlerini etkili bir sekilde degistirmeye imkan taniyan “Unutulma Hakki”ndan
faydalanabilir (Steinberg, 2017) ve veri koruma yasasi ¢ergevesinde hukuki siirecleri isletebilir (Oswald,
James ve Nottingham, 2016).

Ebeveynler cevresiyle baglanti kurma, bilgi paylasma ve ebeveynlikte destek arama amaciyla sosyal
medyay! kullanmaktadir (Steinberg, 2017; Chrostowska, 2018). Ebeveynler c¢evrimigi kimlikleriyle
ebeveynlik yetkinliklerini géstermeye calisirken ¢ocuklari hakkinda paylasim yapmaktadirlar (Ouvrein ve
Verswijvel, 2019). Sosyal medyada ebeveynlik ve rutin paylasimlarin birlesmesinin popiler kiltiirde
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gorundr bir tema haline gelmesi “Sharenting” kavraminin alan yazinda kendisine yer bulmasina neden
olmustur (Lazard, Capdevila, Dann, Locke ve Roper, 2019). Kavram parenting (ebeveynlik) ve sharing
(paylasma) ifadelerinin birlesmesiyle olusmustur. Kavrama ait ilk tanimlamalar Collins Dictionary ve
Urban Dictionary’de yapilmistir. Sharenting, ebeveynlerin ¢ocuga iliskin igerikleri stirekli olarak ¢cevrimigi
ortamlarda paylasma hélini ifade etmektedir (Blum-Ross ve Livingstone, 2017). 2012 yilinda ortaya ¢ikan
“Sharenting” kavrami zaman igerisinde ebeveynler icin yeni bir aliskanlik halini almis ve bir ebeveynlik
modeline dontusmustir (Tugtekin ve Odabasi, 2017; Dursun, 2019). Sharenting; ebeveynlerin kendini
gerceklestirme, sosyal onay ihtiyacini karsilama, erken ebeveynlik déneminde sosyal izolasyonu 6nleme
gibi cesitli imkanlar sunan dijital bir firsat olarak goriilmektedir (Brosch, 2016). Yapilan paylasimlar
ebeveynlik deneyimlerini dogrulamaya ve ebeveynlerin destek ve tavsiye gruplarina erismesine katkida
bulunmaktadir (Blum-Ross ve Livingstone, 2017). Ayrica diger ebeveynlerin kullandiklari stratejileri
duymak, benzer davranis sorununu ¢ézmek igin pratik ipuglari sunabilmektedir (Giirol, 2018). Ozellikle
anneler, anne olma kimligini genisletmek ve “iyi anne” olarak algilanma konusunda kendilerini motive
etmek icin sosyal medyayi basa ¢itkma mekanizmasi olarak kullanmaktadir (Fox ve Hoy, 2019).

Alan yazinda “sharenting” olarak ifade edilen, ebeveynlerin sosyal medyada cocuklarina iligkin
paylasim yapma durumunu genellikle yasal cercevede isleyen galismalara rastlamak miimkiindir (inan
Kaya ve Kaya, 2017; Kugukali ve Sergemeli, 2019; Dursun, 2019; Steinberg, 2017). Ancak ebeveynlerin
sharenting davranisini gerceklestirme nedenlerini ortaya koyan calismalar yetersizdir (Brosch, 2018). Bu
calisma ile sosyal siniflamadan is hayatina kadar ileriye donlk pek ¢ok alanda ¢ocuk Uzerinde etkisi olan
ebeveynlerin sosyal medya paylasimlarini etkileyen faktorler belirlenmeye calisiimistir. Bu baglamda
calismanin alan yazindaki eksikligi gidererek alana katki saglayacagi ve ebeveynler Gzerinde farkindahk
olusturacagi disunilmektedir.

Bu calismada ebeveynlerin sosyal medyada c¢ocuklarina iliskin paylagsimlarini etkileyen faktorleri
belirlemek amaglanmaktadir. Bu amag dogrultusunda asagidaki sorulara cevap aranmistir:

1. Ebeveynlerin demografik 6zellikleri cocuklarina iliskin paylasimlarini nasil etkilemektedir?

2. Ebeveynler cocuklarinailiskin paylasimlari ne amagla yapmaktadir?

3. Ebeveynler ¢ocuklarina iliskin paylasim yaparken nelere dikkat etmektedir?

4. Ebeveynlerin gcocuklarina iliskin paylasimlarinin yasal sorumlulugu hakkindaki gorisleri nelerdir?
Yoéntem

Bu calismada ebeveynlerin sosyal medyada cocuklarina iliskin paylasimlarini etkileyen faktorleri
ortaya koymak icin nitel arastirma yontemlerinden nitel tarama ¢alismasi tercih edilmistir. Nitel tarama
calismalari; egilim, tutum veya gorislerin betimlenmesini amaglayan ¢alismalardir (Jansen, 2010).

Katilimcilar

Calismada katilimcilara ulagsmak icin probleme iliskin zengin bilgi kaynagi olabilecek birey veya
durumlarin belirlenmesinde etkili olan kartopu ornekleme yontemi (Yildirm ve Simsek, 2018)
kullaniimistir. Oncelikle ¢alismanin amacina uygun olarak yakin ¢evrede bulunan ve sosyal medyada
cocuguyla ilgili paylasimda bulunan ebeveynlere baglanti kurulmustur. Gorisiilen ebeveynlerin dnerileri
dogrultusunda goriisme yapilacak diger ebeveynlere ulasiimistir. Bu dogrultuda, yaslari 22 ila 45
araliginda degisen 88 ebeveyn calismaya dahil edilmistir. Ebeveynlerin yas ortalamasi 32,6 iken
cocuklarinin yas ortalamasi 6,9’dur. Ebeveynlerin yas ortalamasi calismanin geng¢ ebeveynlerle
gerceklestirildigini gostermektedir. Calisma grubuna dahil edilen ebeveynlerin 42’si ev hanimi, 27’si
6gretmen ve 19’u diger meslek gruplarindandir.

Veri Toplama Araci

Calisma kapsaminda ebeveynlerden anket yoluyla veri toplanmistir. Anket formu hazirlama siirecinde
literatir taranmis ve ilgili calismalar (Brosch, 2016; Kugiikali ve Sergemeli, 2019; Levy, 2017)
incelenmistir. incelenen galismalarda kullanilan élgme araglari ve arastirma sorularindan faydalanilarak
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¢alisma igin agik uglu sorular olusturulmustur. Taslak anket formu igin bir dil uzmani ve iki alan
uzmanindan goérusler alindiktan sonra 7 ebeveyn ile pilot uygulama yapilmistir. Pilot uygulamadan alinan
geri bildirimlere gore anket formu duzenlenerek son hali verilmistir. Toplam 12 sorudan olusan anket
formunun ilk béliimiinde ebeveynlere ait demografik bilgiler istenmistir. ikinci béliimiinde ise
ebeveynlerin ¢ocuklarina iliskin paylasim aliskanhklarini belirlemeye yonelik sorulara yer verilmistir.

Verilerin Toplanmasi ve Analizi

Web tabanl olarak hazirlanan anket, 19 Agustos-1 Eylll 2020 tarihleri arasinda internet lizerinden
farkli illerde bulunan 97 ebeveyne ulastirilmistir. 9 ebeveyn tarafindan doldurulan anketler eksik veya
hatali oldugu icin degerlendirmeye alinmamistir. Bu dogrultuda 88 ebeveynden anket formlari
araciligiyla toplanan veriler igerik analiz yontemi kullanilarak analiz edilmistir. Ankete verilen cevaplar
her bir katilimci icin incelenerek, katilimcilarin ifadeleri kodlanmistir. Kodlayicilar arasi uyuma bakilarak,
farklilasan kodlar icin ortak bir karara varilmistir. Ulasilan kodlardan benzer durumu/disinceyi ifade
edenler ayni kategori altinda toplanmistir. Benzer durumu/dusiinceyi ifade eden kategoriler ise ayni
tema altinda toplanmistir. Kategori ve temalara iliskin isimlere karar verilirken teorik cerceve ve
uzmanlarin gorislerinden faydalaniimigtir.

Etik Kurul Onayi

Bu calisma Recep Tayyip Erdogan Universitesi Sosyal ve Beseri Bilimler Etik Kurulunun 18.08.2020
tarih ve 2020/100 sayili toplantisinda onaylanmistir.

Bulgular

Arastirmanin bulgular dort bashk altinda sunulmustur. Bunlar; ebeveynlerin paylasim durumlari,
paylasim yapmalarini etkileyen faktorler, paylasim yaparken dikkat ettikleri 6zellikler ve ebeveynlerin
sosyal medya paylasimlarina iliskin yasal sorumluluklari hakkindaki bilgileridir.

Paylagim Durumlari

Ebeveynlerin sosyal medyada ¢ocuklarina iliskin paylasim yapma durumlari Sekil 1'de sunulmustur.

® Paylasan = Paylasmayan

Sekil 1. Ebeveynlerin Paylasim Yapma Durumu

Sekil 1 incelendiginde katilimcilarin gogunun paylasim yaptigl ortaya ¢ikmistir. Ebeveynlerin paylasim
yaparken kullandiklari sosyal medya platformlari Sekil 2’de sunulmustur.
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m Instagram m Facebook Youtube

Sekil 2. Paylasim Yapilan Sosyal Medya Platformu

Sekil 2 incelendiginde, ebeveynlerin paylasim yapmak amaciyla en fazla Instagram’i tercih ettikleri
ortaya ¢ikmistir.

Paylasim Yapmayi Etkileyen Faktorler

Ebeveynlerin cocuklarina iliskin paylasim yapmalarini etkileyen faktorler Tablo 1’de sunulmusgtur.

Tablo 1.
Paylasim Yapmayi Etkileyen Faktérler
N
iletisim 19
Bliylime ve gelisim siireci 11
Ani/hatira 10
Kendini mutlu hissetme 5
Arsiv olusturma 3
Baskalarinin paylasiyor olma hali 1

Tablo 1 incelendiginde ebeveynler genelde sosyal cevreleri ile iletisimde kalabilmek amaciyla
cocuguna iliskin paylasim yaptiklari ortaya ¢ikmistir. Bu konuda 77 nolu katilimci “Bizi seven ve sirekli
gorisemedigimiz akrabalarimiz ve arkadaslarimiz gérsin, begensin ve aradaki pasif bag devam etsin
diye” ifadesini kullanmistir. Ozel giinleri, biiylime ve gelisim siireciyle ilgili ilkleri paylasarak kalici hale
getirdigini belirten 63 nolu katilimci “Yeni sdylemeye basladigi kelimeleri, dogum giinleri, 6zel glinlerd eki
ozel anlar” paylastigini ifade etmistir. Katilimcilarin bir kismi kendini mutlu hissettigi igin paylasim
yaptigini belirtmistir. Bu konuda 52 nolu katilimci goriistini “Glizel geri donisler almak hosuma gidiyor.”
seklinde ifade etmistir.

Paylasimda Dikkat Edilen Ozellikler

Ebeveynlerin ¢cocuklarina iliskin paylasim yaparken dikkat ettikleri 6zellikler Tablo 2’de sunulmustur.

Tablo 2.
Paylasim Yaparken Dikkat Edilen Ozellikler
N
Poz 76
Gorunas 55
Durus 13
Odak 4
Anlam 4
Koruma 41
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Mahremiyet 31
Birliktelik 7
Yiz G6stermeme 3
Duyugsal Durumu Yansitma 18
Mutlu Olma 7
Gilimseme 6
Eglenme 5
Teknik Ozellikler 13
Gizlilik 11
Netlik 2
Yasal Boyut 11
Sug 11
Fiziki Sartlar 2
Mekan/Ortam 2

Tablo 2’ye gore ebeveynler ¢ocuklarina iliskin sosyal medyada paylasim yaparken en fazla cocugun
durusunu, segilebilirligini, fotografin anlamhhgini ve muzip, sevimli, dogal gibi goriinlsiini kapsayan
pozuna dikkat etmistir. Bu konuda 14 nolu katihmci gorasi “... muziplik ifadesini takindigi fotografi
se¢cmeye calisirim.” seklindedir. 55 nolu katilimci “Fiziksel anlamda ¢ocugun diizgiin olmasina” ifadesiyle
cocugun durusuna dikkat ettigini belirtmistir. Katilimcilarin biyik bir kisminin mahremiyete dikkat
ederek cocugunu dijital ortamda korumaya yonelik davranislar sergiledikleri ortaya ¢cikmistir. 83 nolu
katiimci “YUzinl paylasmamaya dikkat ediyorum.” diyerek mahremiyetini korumaya c¢alistigini ifade
etmistir. 12 nolu katilmci ise “Tekli fotograf koymayi cok tercih etmiyorum.” seklinde goriisiini
belirtmistir. Katihmcilarin bir kisminin paylasimlarinda ¢ocugunun duyussal durumunu yansitmaya dikkat
ettikleri ortaya c¢ikmistir. Bu konuda 14 nolu katilmcinin goérisi “Cocugumun en icten guldGgu”
seklindedir. Katihmcilar arasinda gorinti kalitesi ya da kullanici hesap gizlilik ayarlar gibi teknik
ozelliklere dikkat edenlerin oldugu ortaya ¢ikmistir. Bu konuda 15 nolu katihmci gériisini “Hesabim gizli
oldugu icin sadece listemdeki insanlar goérebiliyor.” seklinde belirtmistir. Katilimcilar arasinda en az
dikkat edilen durumun mekéan/ortam oldugu tespit edilmistir. 6 nolu katilimcinin bu konudaki gérist
“Digarida gekilmis olmasina dikkat ederim.” seklindedir.

Paylasima iliskin Yasal Sorumluluk Bilgileri

Ebeveynlerin sosyal medyada cocuklarina iliskin paylagim yapmalarindan dogan yasal sorumluluk
hakkinda bilgilerinin olup olmamasina gére paylasim durumlari Tablo 3’te sunulmustur.

Tablo 3.

Yasal Sorumluluk Bilgisine Gére Paylasim Durumlari
Bilgi Durumu Paylasim Durumu N
- + 59
+ + 10
- - 9
+ - 4
Toplam: 82

+: Bilgi sahibi/Paylasim Yapiyor
-: Bilgi sahibi degil/ Paylasim Yapmiyor

Tablo 3 incelendiginde katiimcilarin gogunun bilgisinin olmadigi ve paylasim yaptigi ortaya ¢ikmistir.
65 nolu katilimcinin goérist “Bu anlamda ¢ok bilingli oldugumu séyleyemeyecegim.” seklindedir.
Katilimcilar arasinda yasal sorumluluk hakkinda bilgi sahibi olup paylasim yapan ebeveynlerin oldugu
gorulmuistir. 79 nolu katimci gorisiini “...cocugumun ileride rahatsiz olacagi bir paylasimimdan dolayi
dava agma hakkinin olabilecegini, kisilik haklarina midahale oldugunu biliyorum.” seklinde ifade
etmistir. Katihmcilar arasinda bilgisi olan ve paylasim yapmayan ebeveynlerin oldugu tespit edilmistir. Bu
konuda 7 nolu katilimc “Yasak oldugunu biliyorum, o beni sikayet bile edebilir.” seklinde goris
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belirtmistir. Katilimcilarin bir kismi ise bilgi sahibi olmadigini ve paylasim yapmadigini ifade etmistir.
Bununla birlikte caligmaya katilan 88 ebeveyn arasinda paylasim yapmadan 6nce gocugunun rizasini
soran/alan ebeveynlerin oldugu ortaya ¢ikmistir. 13 nolu katiimci “Onun rizasi olmadan paylasmayi
istemiyorum.” diyerek ¢cocugun rizasina dikkat ettigini belirtmistir. Ayrica yasi kiiglik oldugu igin paylasim
yetkisinin kendisinde oldugunu ve bu durumun yasal bir stireci gerekli kilmadigini ifade eden 62 nolu
katilimcinin goérist “...cocugumun daha aylik olmasi sebebiyle herhangi bir sorumluluk tasimadigini
biliyorum. Bence anneye kimse karismamali.” seklindedir. Sosyal medya hesabinda yakin arkadaslari
veya akrabalari ekli oldugu igin paylasim yaparken kendisini glivende hissettigini belirten ebeveynlerin
oldugu tespit edilmistir. Bu konuda 68 nolu katilimci gorisiini “Sadece arkadaglarima agik oldugu siirece
bir problem olacagini sanmiyorum.” seklinde ifade etmistir.

Tartisma, Sonug ve Oneriler

Bu calismada ebeveynlerin sosyal medyada cocuklarina iliskin paylasimlarini etkileyen faktorler
incelenmistir. Katilimcilarin yas ortalamasi géz 6niine alindiginda geng ebeveynlerin paylasim yapmayi
tercih ettikleri gérilmistir. Moser, Chen ve Schoenebeck (2017) tarafindan yapilan g¢alismada da geng
ebeveynlerin yash ebeveynlere gore ¢ocuklarina iliskin daha fazla paylasim yaptiklari goriilmektedir. Bu
baglamda, gen¢ ebeveynlerin sosyal medyada gocuklarina iliski paylagim yapmaya egilimli olduklari
soylenebilir.

Calismaya katilan ebeveynlerin ¢ocuklarinin yas ortalamasi 6,9’dur. Bu durum, ¢ocuklarin ¢ogunun
hak ehliyetini kullanabilecek yasta olmadiklarini gdstermistir. Ebeveynler paylasimlarinda ¢ocuklarina da
yer vererek cocuklarinin dijital kimliklerini olusturmaya baslamaktadir. Olusturulan dijital ayak izleri
Uzerinde c¢ocuklarin herhangi bir kontrol mekanizmasina sahip olmadiklari dastntlddgiinde;
paylasimlarla gocugun geg¢mise ait yasantisinin ebeveynleri tarafindan kalici hale getirilmesi ve erisilebilir
olmasi, gelecekte kendine ait anlatabileceklerinin kalmamasina neden olabilir (Steinberg, 2017). Bu
baglamda ebeveynler bu durumu goéz dniine alarak paylasim yapmalari gerekmektedir.

Katilimcilarin biyik bir kismini ev hanimlari olusturmustur. Arastirma sonuglari ev hanimlarinin yani
annelerin cocuklarina dair paylasimlar yapmaya egilimli olduklarini gostermistir. Nitekim annelerin
ebeveynlik konularini sosyal medyada tartisabilmek icin ¢ocuguna iliskin paylasim yapmayi daha fazla
tercih ettikleri gorilmektedir (Davis vd., 2015). Bu baglamda, annelerin yani sira babalarin sosyal
medyada c¢ocuklarina iliskin paylasim durumlari belirlenerek annelerle karsilastirmalarin yapildig
calismalar gerceklestirilebilir. Hangi ebeveyn roliiniin paylasim yapmaya daha egilimli oldugu ve
paylasim yapma amaglari incelenebilir.

Calismaya katilan ebeveynlerin blyik ¢ogunlugunun g¢ocuklarina iliskin sosyal medyada paylasim
yaptiklari géz 6niine alindiginda ebeveynlerin cocuklarina iliskin paylasim yapmaya istekli olduklari
sonucuna varilmistir. Bu sonug literatlirde bir¢ok c¢alismanin bulgularini desteklemektedir. Maragsli,
Sthendan, Yilmaztirk ve Cok (2016) cocuklarin genel olarak ebeveynleri tarafindan sosyal medyada
paylasildigini belirtmektedir. Ebeveynlerin paylasim yapma amaglari arasinda sosyal gevreyle iletisimde
kalma durumunun etkili oldugu tespit edilmistir. McDaniel, Coyne ve Holmes (2012) ve Blum-Ross ve
Livingstone (2017), cevreyle baglanti kurma firsati sagladigi icin ebeveynlerin paylasim yapmayi tercih
ettiklerini ifade etmektedirler. Ebeveyn kullanici hesabinda arkadas, akraba gibi ebeveynin yakin gevresi
ekli oldugu icin ebeveynler yaptigl paylasimin ileriye doniik herhangi bir zarara neden olmayacagini
distinmektedir. Ancak yapilan arastirmalarda ¢ocuga yonelik kagirilma ve siddet iceren suglarin biyiik
oranda tanidiklar tarafindan islendigi gértilmektedir (Steinberg, 2017). Bunun yaninda baskalari paylasim
yaptigi icin paylasim yaptigini ifade eden ebeveynler, ebeveynlik sunumu olarak degerlendirilebilir. Fox
ve Hoy (2019) iyi bir anne olarak gériilme arzusunun gocuguna iliskin sosyal medyada paylasim yapmayi
etkiledigini belirtmektedir. Bu baglamda ebeveynlerin iyi bir anne-baba oldugunun veya olmaya
calistiginin gostergesi olarak paylasim yapmayi tercih ettigi distnulebilir.

Cocuk haklarinin ihlali gelecekte ebeveynler icin yaptirim olusturmaktadir (Dursun, 2019). Her iki
katiimcidan biri paylasim yapma durumunda ¢ocugunun mahremiyetini korumaya yonelik tedbirler
aldigini ifade etmislerdir. Bu sonug, ebeveynlerin ¢ocuklarinin mahremiyetlerini korumaya dikkat
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ettiklerini gostermistir. Benzer sekilde Kiglkali ve Sergemeli (2019) tarafindan 0 ila 13 yas araliginda
¢ocugu olan ebeveynlerle yapilan ¢alismada ebeveynlerin paylasimlarinda ¢ocuklarinin mahremiyetine
dikkat ettikleri ortaya ¢ikmistir. Ancak Fox ve Hoy (2019) tarafindan ergenlerle yapilan ¢alismada ise
ergenler, ebeveynlerinin paylasimlarinda mahremiyetlerini goz ardi ettiklerini belirtmislerdir. Bu
baglamda kullanici hesaplarinin analizleriyle ebeveynlerin mahremiyete dikkat ettiklerinin pratikte
karsilik bulup bulmadig tartisilabilir. Ek olarak paylasim yaparken gocugunun rizasini alan ebeveyn
sayisinin azhgi ebeveynlerin ¢ocuklarinin kisilik haklarini ihlal ettigine isaret etmektedir.

Ebeveynlerin ¢ogunun gocuguna iliskin paylasimdan dogabilecek yasal stregler hakkinda bilgi sahibi
olmadiklari sonucuna varilmistir. Yaklasik her 4 ebeveynden 3’Gnin bilgi sahibi olmayip paylasim yaptig
ortaya ¢ikmistir. Bunun yaninda bilgisi oldugu halde paylasim yapan ebeveynlerin oldugu da tespit
edilmistir. Bu durum bilgi ile onu kullanma arasinda tutarsizliga isaret etmektedir (Wisniewska-Nogaj,
2019). Sadece 4 ebeveyn bilgi sahibi oldugunu ve paylasim yapmadigini belirtmistir. Ebeveynin yasal
siregler hakkinda bilgi sahibi olma durumunun paylasim aliskanhg Gzerinde etkili oldugu
distntlmektedir. Bu nedenle paylasimdan dogan yasal siire¢ hakkinda bilgisi olmasina ragmen paylasim
yapan ebeveynlerin bu aliskanliginin nedenleri nitel bir galisma ile derinlemesine incelenebilir. Nitekim
BTK, RTUK gibi kurumlar kamu spotu, afis ve brosiir araciligi ile kitlesel bilgilendirmeler yapabilirler.
Ayrica ebeveynler yasal siireglerle ilgili bilgi sahibi olmadiklari igin paylasim noktasinda kendilerini daha
ozglir hissedebilirler. Bununla birlikte ebeveynlerde cocuklarinin yasi kigik oldugu icin paylasim
yetkisinin kendisinde oldugu ve bu durumun yasal bir slreci gerekli kilmadigi seklinde bir alginin
olustugu goriilmistir. Ozellikle bebek ve kiigiik cocuk sahibi olan ebeveynler cocuklarina iliskin paylasim
yapma hakkinin tartismasiz bir sekilde kendilerinde oldugunu hissetmektedir (Blum-Ross ve Livingstone,
2017). Bu vyanlis alginin giderilmesi amaciyla tim paydaslarla ortak ve kapsamli projeler
gerceklestirilebilir, devlet politikasi olarak yasal siregler ve yaptirimlar uygulanabilir. Ebeveynler
paylasimlariyla ¢ocuklarini dijital dinyada temsil ettiklerini fark ettiklerinde, paylasimlarinda daha
dikkatli olmalar gerektigini de fark edeceklerdir (Ouvrein ve Verswijvel, 2019). Bu baglamda paylasim
yapmanin zararlarina iliskin ebeveynlere farkindalk egitimleri verilebilir.

“Yiksekogretim Kurumlari Bilimsel Arastirma ve Yayin Etigi Yonergesinde’ yer alan tim kurallara
uyulmus ve yonergenin ikinci boliminde yer alan “Bilimsel Arastirma ve Yayin Etigine Aykiri
Eylemlerden” higbiri gergeklestirilmemistir.
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